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About VolTra

SUMILI2009%F » WEMARBEHE > SERBE—EA
B2 IR TE - BRREZ BRI RIBINE
B BAERFAZSMENZREMSEE > BEHMFAERES
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REBEBMMNSE -

EEFZEEETIERARNEE  E2NENEDPEILIR
B ZoMEBRANTE  £EBRER > —BAIE > £E%HE -
WiFiraEHEAp - FWRE (AEF) EMBERBEL
g WiIRIE (ARIFMEH) FoEEXMAREHRNESHE
1o (B2E4RIR - 91/11726)

Founded in 2009, VolTra is a non—governmental organization
that aims to encourage everyone to take part in global and
local action. We curate journeys that enrich glocal vision and
cultivate impactful actions. VolTra believes that our
perspectives continuously shape our worldview, which in

turn directs our actions.

VolTra is dedicated to cultivating a voluntary culture fueled
with passion. We encourage participants to build friendship,
diversified teams and communities through our programmes.
We wish to promote co-creating and co-owning in a fun
way.VolTra is incorporated under the Companies Ordinance as
a company limited by guarantee. We are a registered charita
ble institution, which is exempt from tax under section 88 of
the Inland Revenue Ordinance. (Reference No.: 91/11726)

FE= Vision

ANEZ B IR S 1TE) -

Everyone takes part in glocal action.

{Fdp Mission

HPIREEREAE KNS REY > UMEALE

BIERE

We curate journeys that enrich glocal vision and

cultivate impactful actions.

(2 Value
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Nurturing Global Citizens with 3E's ands2A’s
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exploration

EBh1T

e The world changes with our worldview

e We are voluntary, we work for passion

e Diversity makes a better us

e Build friendship, teamwork and community
e Co-create and co-own

e Do good well

e Have fun

424 N\
SK &R 10N
empowerment
of change

&

EMES B

communities.

9730 ACIRIZRVEERS - BH b ~ BIFEE ~ BRRE »
BRESANEA.... HWESIRFFHNERE - 7 EHE |

The eagerness to explore the world is always the starting point of any journey.
Once you identify a point of interest, be it the traditional culture, the unique
history, the nature, the religion, the politics or the rituals, just step out of your

HERHY I

comfort zone and start your journey!

BEIEOEERE TSR  RAMIHE - REMMIOOE - RZMFE
15~ BEBMMOERRS... IRERIEL  FTREREEMH RAEER |

Empathy is the core of international voluntary service movement. \When you dive
into the overseas community, you listen, you feel, you see the world from others’
perspectives; only when you are empathetic, you can support the local community
along the ways!

KEOLDEARAEBROE - %%ﬁiﬁﬂﬁﬁﬁ@ﬂﬂ?&%ﬁ@%?ﬁ » BRI RUELL
A—tk - ARENENZ BB ? EHEHNREBRSEBENALK - —EAEFRK
#FERUATE |

After a journey filled with passion and inspiration, the world you see will never be
the same. When you wish to initiate a change, VolTra will connect you with
like—minded individuals, to bring passion into action, and to empower the change!

=DME 3E"SAND 2A’ S

VolTra organizes various programmes and projects in Hong Kong
and abroad to nurture 3E's and 2A’s in-participants. By Urging
panticipants to Explor&; Empathize and Empowern change, VolTra
cultivates in them a renewed:local and global awareness. This
prompts participants to initiate continuous changes in their own

03
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Chairperson’s Message
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04 FEBEE CHAIRMAN'S MESSAGE

Hello everyone, thank you very much for your long—term
support of VolTra Hong Kong. | am delighted to review
and discuss the development direction of VolTra with
you here. In the past year, the global pandemic has
continued to bring challenges to our lives and work.
However, as a charity organization, we have always
adhered to our mission and responded to challenges
through continuous efforts and innovation.

Last year, the global pandemic continued to persist, but
we were still able to launch a diverse range of local and
overseas volunteer projects online, allowing more people
to participate. In addition, we have also developed new
revenue channels to offset the impact of reduced
revenue from overseas workcamps. These efforts have
laid a solid foundation for our future development.

In the past year, we have also successfully launched
"VolTra Academy", which provides a gamified learning
experience and has attracted more than 15,000
members to participate, further strengthening members'
resilience and basic skills required for transformation.
Our application "Goodmates" provides members with a
new community interaction and service platform, and
has successfully attracted over 2,800 users to
participate in community service and learning-related
tasks. Thanks to these successes, we were able to
participate in a flagship program initiated by the Hong
Kong Jockey Club Charities Trust and collaborate with
other charity organizations to develop a new way for
people to participate in volunteer services.

Despite the fact that our physical activities were
somewhat limited by the pandemic, we have always
maintained our passion and fighting spirit for our
mission. In the future, we will continue to launch more
projects and programmes to expand our services,
enabling more people to participate in volunteer service,
build friendships, diverse teams and communities,
brainstorm, create together, enjoy and share the joy.

Finally, I would like to thank all funders, partners and
participants once again. It is your support that has
enabled us to achieve these extraordinary achievements.
| look forward to working with you in the next year and
continuing to achieve our mission through innovation and
efforts, achieving more goals, and bringing more positive
impact to the community and the world. Thank you alll

Mr. Wang To Yuen, Rando
Chairperson, Board of Directors

Challenge, Achievement and Looking Ahead
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Challenges of the year

1. This year, the effects of COVID are still being felt. Due to restrictions and

uncertainty surrounding the pandemic, most programs (65%) are still being
conducted online.

2. Travel restrictions and quarantine policies have prevented international workcamp

from resuming.

3. Since we cannot place participants in overseas workcamps, the application fee is

no longer a source of income. To make up for the loss, we have had to seek out
new channels of revenue.

Achievements

1. Our current service model was not equipped to handle our members’ needs during

the pandemic, so we redesigned our position and launched a new sub-brand called
"VOLTRA Academy." The Academy provides gamified learning experiences to
strengthen resilience and equip members with essential skills for transformation.
We launched the new website in May 2021, and within a year created almost 300
different learning experiences that have attracted 156,000+ members!

2. Our mobile app, "Glocal Action", was successful, so we decided to revamp the user

journey and launch another app: "Goodmates". It became a popular platform
among our members for learning, interacting, and serving the community. In a short
time, it amassed over 2,800 users and collected nearly 12,000 missions related to
community service and learning.

3. We're grateful for the success of "Goodmates" which allowed us to participate in

a flagship program started by The Hong Kong Jockey Club Charities Trust. We'll
be working with other charities such as Caritas, St. James Settlement, HKFYG and
BGCA to develop a new method for engaging people in volunteering. Our goal is to
create a digital platform where volunteers can contribute their time and skills, and
share their impact via different charities in Hong Kong. This project will have a
great impact on VolTra, as it will create financial stability for the company and
enable us to expand our services to include digital platforms.

4. While our physical activities were hindered, our online presence expanded

significantly. Our Instagram followers grew from 25k to over 57k in the 21/22 vyear,
representing a 124% increase. In total, we've reached over 19 million people and
generated over 1 million engagements solely through Instagram.

Looking Ahead

The pandemic has permanently changed the way people travel, interact, and learn. In
response, we will invest in our digital platform to develop new ways to engage with
members. We're also exploring opportunities for expansion by promoting micro—volun—
teering online and overseas projects led by immigrated members. We believe that
these initiatives will help us to achieve our goal of becoming the leading provider of
engaging learning and service experiences in Hong Kong!

FEEKB M EEE CHALLENGE, ACHIEVEMENT AND LOOKING AHEAD 05
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“IANS ACADEMY

| BERE - HERGLEERRTES =

RISFHEMT - BRREEE - BERERERERIERNS TREN IR TIFZ(Workcamp)im BB E&HEXK ° IE
EREHER  (RERMZERY 'RHE2E) HIE WEELME  EHRBTEMEERX (EdTech) #ITTE °

== SiE B 4
RiEEE
VolTra Academy

REZ2E ) 2—MERBERTHN—BKE 2685 LE NRESF(Hybrid Format) & B2Eg (2 & (Action
Learning) - BUES S EMARKNIIES - BRI (Digital Nomad) - B FIEE #1F A& Ze3L AE(Future Skills) -
FBZEHNTEIR ML E(Social Change) °

Due to the epidemic, international tourism has been suspended for two years. VolTra's signature workcamps were also
put on hold. In face of these challenges, we were inspired to rebrand ourselves into a pioneer in Education Technology
by launching the VolTra Academy, an organisation that integrates education and action.

Through online and offline Hybrid Format and experiential learning (Action Learning), our programmes equip young
people with Future Skills, enabling them to become future words (such as Digital Nomads) that initiate Social Change.

[jﬂ B2 Logo Concept

MXIE ez at/REL » EXVoltra  AcademyB=F& "V & “A" 248 Taking sparks as the design prototype, the initial
BAZEE FRONIE - BEAZFEH/ —Mm 19 > (RoAfEiE R letters "V" and "A" of Voltra Academy are used to

ZW IR R AIE B IRMR B SN AE - form the sparks on the logo. We believe that
everyone is unique. Here is where you can try to

find your shape or create your own spark.

SPARK THE LIVES

E 58 Tagline from AME to VVE

Spark the lives — FffiF E Voltra AcademyBES KM B Spark the lives — We hope that Voltra Academy

BHEERAE » EEEE— S REL M AL el e from can enable everyone to ignite their own infinite

ME to WE o possibilities, and inspire collective others to form
a "WE" from many "MEs".

) éA

D @D € e |

& >A
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BZETZOMEBIDE
»it R EERE!

R B ERR
VOLTRA ACADEMY Classes

1.5 NIFRLERE > MNEEARALARNKFE - RENEI SNBSS KIREE
A 1.5 hour—online course introducing the characteristics of global citizenship, and the vision and
skills to promote change.

IG/NERINMERE - EFERNIE NS EFollowershTBsE | EBEMT PEBESEEMRIFS -
R RRAER R RE ORI ERE » B EANKSHeIARERMET -
An introduction to content creation on Instagram, including tips to grow followers by 50000 in

half a year! It allows participants to learn managing social media platforms for social enterprises
and raise awareness about issues they care for.

BRI EFInmB— 8 AR - RSB ATERT 7 RREENER

Learn how to design a fun and unique mission experience that allows participants to understand
the issue at hand.

FiESE VOLTRA ACADEMY 09
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EEBEEEHBEHE — SHEHBE
%A R2021

/

- E T— Opheli . ifinvChu
The Hong Kong Jockey Club Community Project Grant — Glocal Leader Academy : [ ———— i
o o | —ABEEEEChallengelBHR - REH—ERM - - - ERINE | (I | 1) URBAR
Glocal Hero 2021 TR RFUIFE - ETBHES - G BBHRS MR yagieenie AN BOABSISE - (BEESESRATsKLER ? HEBH Bikels | )

% BRERMN—EXZRRERE - GEITFR BRESEE B wpsttike? BAMEIRAEChallenge 2% » SRNEFFFED | | REBEFIOREES . RIESHEHE
MHE—REENREREE ARBEREREREOHE - BEAR 1w BADRM—EHEIRMEChallengeBiF 8 - BAMIEE—RMRAT) - BASERTE - LRI
BB MBS FHIE - FRthE10+RATI20+ » BRHESE 23— IHFTSEMIEE -
FEHE « fEU+E » AZEEMBIOME » FREAMTEEE - 8 SREEG FRERAMBEGEERBLE (—BRRhSERERB—EmHuEm)
SESHSEMALT « 1215 EMBELAET  TFRRSHRT - (B(F  BNRBAR—HENRESChickenChallenge ! K |
EEA RG2S EIE AR FE —FitiaeE!

#5ChickenChallenge
SRS #EDYEESE

#LLY6397 FeTTo206
#HISESHIA S18M

Chicken Challenge 08/08/2021 -YouTube
https://www.youtube.com/watch?v=WCcH6EZ0I84U

2IMNE KT Participants' feedback

D& - — TR A BRI B & 58 5078 18 8 ZE R AR AE A B R
8 - EREEEATHBAERER  UBBAXIBAEZECHLE -
Thank you VolTra for bringing young people together to interact with

—ybE . TEEEEHEETE — SiHhE As. usual, the "Hong Kong Jockey Club Project Grant —

REBERMEATORASSENA—REE  RPLB LTINS

1SR S A Y ©0 o Academy 2021 invited participants to different social stakeholders. We discussed different issues and met
251E% > hEBE > GEAEESHEER CASIIBAGE themselves through a series of missions. In the like—minded friends. Through individual and group missions, we got to
A BEHE  EmAlEZBERECHHTERIER - p_rocesis, participants explore the( community vv\‘th know our communities better.
608 BT AT 1530 R 2P AEERIE THEssanat | WAl like=minded people and create their own community
o) - P 3 Projects; evolving into capable Changemakers. In
%@E/_(SFEH%E?;,;Q%T%RSQ i@oﬁﬁéﬁ_ﬁ %é%lm accordance with pandemic restrictions, VolTra emphasized

= B[ Sl 2 B " i " initi i H H N = [N N I . N N
ETY AND THE WORLD AT HOME.) B s B </ end the Word at tome', initisting Chong Hoi Dik B2 B IBREFEEATRHNEENRRE - BOFRBTUTEA
5 N g . 2 A series oonline and offline activities. Outstanding Glocal ?ﬁﬂ%?umﬁiﬁﬁuﬂ%%ﬁﬂ- > $++R{Q}E¥E%¥uﬁ I D
HT_%?U%%L&%E/%@ ’ %%ﬁﬁiﬂj@ﬁ/\] N Leaders'were given opportunities to exchange or overseas, S - = - -
ARBESABNBINERI / TIERR: achieving growth and learning during the pandemic. Thank you for providing a rare platform for us to understand minority
RINERIE NEREERM  KFEZENER - issues!
10 EFEEFSHEENGE - FHEMBR FHHERR2021 EEEFEHEENSE - BHBEHMBR FHHELR2021 11

THE HONG KONG JOCKEY CLUB COMMUNITY PROJECT GRANT - GLOCAL LEADER ACADEMY: GLOCAL HERO 2021 THE HONG KONG JOCKEY CLUB COMMUNITY PROJECT GRANT - GLOCAL LEADER ACADEMY: GLOCAL HERO 2021
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Impact Marketer:des =1 2| o i

The Hong Kong Jockey Club Community Project Grant — Glocal Leader Aéademy: % % % % /Z-A\ E /—-l_ E}J

Impact Marketer |mpaCt FG”OW%:I:F'J ﬁtt -I-i”

Jockey Club Glocal.Hero Action — Impact Fellow

Ef

HENATREEEEFEEAR 1 E—F - FIHEN 7 Impact Fellowship& &=l - #8518 — 305V FH
/\f%i*'ﬁrﬂ%/ﬁiﬂzﬁmpact Fellow » iR 5 T BHEENIEZNEE » ElgAi T REE - IALIRSHLE
BE Kiﬂj)iiﬁ =~ u‘%%w  JRRAERST - B - BELERBLEMEMATR PSR EARTET) - BE)E B ISl

FER  BLBTRE L - BAF PN ERRYE  2NENEBLEE2E 58w 0 EXE#EEGlocal

Change °
B EERR T A ATINEE S NHE R NE - BRE T REDEERNERE - £RK > BB EREFREENS In order to help enthusiastic young people take the first step, VolTra organised the Impact Fellowship trainee
—REBERABZ . mi ﬁf/_@gﬁ%ﬂjﬁﬁﬁa’]& EEBBEEEEE - FIth: AR5 ENREKEEH  BHEELT program, recruiting young people aged 18-30 to become Impact Fellows in non-profit organisations/social
Nmpact MarketersRa85T8l) - F5RBEB—E S BTHH u/uﬁu MR LB K B1GRET S22 58 - i3 enterprises. Trainees were set to understand the organisations' philosophy and practice, engage with local
EZ2HNUZIREIE/TEESE f I'/\)\ EABEIEEE ) WIFRE—EMRE community issues, and broaden their horizons. At the same time, these trainees contribute their skills to their host
organisation to facilitate their social goals. As such, the process promotes mutual learning to enhance Glocal

In addition to changing people's way of living, the internet changed the development of the commercial world. Change.
Digitalisation and technology will become prominent, making relative knowledge crucial for staying competitive. As such,
VolTra launched the Impact Marketer Certificate Scheme, aiming to equip young participants through a series of
activities about marketing, social media trends and graphic design. These skills prepare participants for success in an
age where everyone is an independent media.

AR EEES
BEENMREMBAED Impact fellowEiImpact

R 8IELIF * v v hd. EsEanAmamsm-
thtmEEEREAEER o W ] (EEEL >

Lam Wing Shan FEMEH A - REE® T RO ABRONLINE MARKETING BN

5 gAT— Eﬁﬂﬁﬁ%aﬁaﬁﬁﬁximﬁ BIREEATA  HEZE ROEEME > WREHE o PRGNS o Impact Fellow BRI -
PR YRR RIT T2 — B AR - BAK2N T EEHE - 25K R -HE-HETHEER- 2 e B RiFECHH -

EGAAFEOEE RS ETOFEATENRT - FEEETE e X il | s
RS ORE - RERmRS SuEHNREZRES (3) = 5 | REHAISEZREE (4)

In this programme, | have learned many things about online marketing.
Although | have always run my social blog, | remain an amateur who doesn't
know much about graphic design and copywriting. The programme
explained a few things in detail allow me to make my posts more engaging.

S AB b 1E o (a6

BT RSMAIKRER / , HFRESZRAATR®
RIEARRBRENEE - ; ” N ‘ Lb s A i 411 B 5 A RS ¢

Leung Ka Ming —RIIERIE RS 5 8 SRR 5 EEAMIEN - AR AR E(E B S RABIIRA Vs WEIHEENS
B-E2HAMRBINURE ECEIANE - MASTH— 248845 —BMH WETHRNEE <3 e —. BESRAREE -
B SHECESERENRIECHSE  2ECBALEEY - ]

— ]
It is fulfilling to apply the skills learnt in the programme. Through Eﬁ*im ﬂﬁﬁﬁ :

practising, | further consolidate my understanding of the issues discussed. Karen sl T i, B . ) Heliana

| was very encouraged by my assignment grades and motivated to further | B2 FZRRE (4) T s AR REEE (11)
my studies. I :

ERABEESHEEE - FMBEMBPL IMPACT MARKETERSRFE 51 &I EETHRHEARITE - IMPACT FELLOW#tAI24E5+%E) JOCKEY CLUB GLOCAL HERO ACTION - IMPACT FELLOW
THE HONG KONG JOCKEY CLUB COMMUNITY PROJECT GRANT - GLOCAL LEADER ACADEMY: IMPACT MARKETER



FERIIT Preparation Session

NI 3hE Local Tours

535)I1HT Special Training

T{ERZE®R Work Experience

Lui Sze Kei

Chen Lok Hin

So Yung Mau

Z#Hlmpact leader<H B M L IMERLEHETAERRBEMBI R XL - <
ﬂb{ﬁﬂ%—ﬁﬁﬁﬂ °

I'm grateful that the Impact Leader Programme allows me to experience cultures
of different countries, broadening my horizons.

BAGTEIERB M ERAENEE TRER - BAVEESNIFENXE -
BERES - BEFS<SHBEEHMMELLE  BEREREDEBMFIN
RIDN ©

This programme has allowed me to gain understanding of different communities,
such as ethnic minorities and the homeless. | am able to empathise with them
and have determined to help them in the future.

FBBRSREE > BEHEERE LXSEZRITE®RMG - (T8 < EKEEEB R
A DUF IR EIGE R EIE W B AR et £5F R BREBXSAFTFAEE
Bh o bE5h > BEREILF ZEEBEREAR —B2EtBEZELEH RESE -
This programme has introduced me to different promotional software. Although
| am not tech—savvy, | got a gist of how to design IG images and chatbots. I've
also met many like—minded friends to participate in community and volunteer
work in the future.
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FIET - FH B 2 IR R B A
/TR ESER A& -
This year, VolTra partnered with.different gl

including EQ Express : Virtual PsfEychologdic
gramme. \

rEQT?E : (OIEARFSZAETE

EQ Express : Virtual Psychological Service Exchange Programme

FTEQTRE : DERBRMTE) HEARELRESHMN  FEBR LTS BEFELEROAK B
BR—FIN I RDEES - SIBMFATRNEESNELE  TNEARNOEREZETS » #2
MERERE - BIBEEOERENEM -

FEIHIET 2500 B2MNE - EMT 5127 IRHE -

EQ Express targeted to serve underprivileged kids in Southeast Asia. Through online interaction, participants
encounter friends from different regions. Together, they learnt to handle their own emotions through a series of
workshops and activities. The programme also introduced different psychological support platforms for
participants to seek help if needed.

The programme has supported 2500 participants, who have completed 5127 challenges.

» Vlada lakupova (f##Hr Russia)

HHVOLTRABBEIEY - BEEHAR XL - #2EERIEY - ERREZHE -

" Thank you for this project, it was really exciting to find out more about other cultures. Although the program
was quite short in terms of time, | enjoyed it a lot. "

) ( Yunan Asmara (EJJE Indonesia)

JF#E VOLTRA MESBIEREE) - RZZ10F2 - G Z00OM REH AT REEE - BRRHIRM | bk
LREHENME -
" Thank you so much for Voltra crews for making this program happen, i really enjoyed. And every Zoom session

always insightful with inspiring speakers. Once again thank you so much!! Sending love from Indonesia to Hong
Kong! "
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I Mg £ 3{E3MatEll  virtual Cultural Exchange Programme
BREMERIMETEIASE KA 20 ZEBRNSME - KESMELES - WINRY A SEEREEORZHERE L - AMHEIEs - 5
ZICBRSRIE -

Virtual Cultural Exchange Programme has attracted participants from more than 20 countries. Together, they completed online challenges and
increased their awareness of issues related to sustainable development, achieving an inclusive, equal, and diverse university environment.

I RESHPNZ2InE Participants from all over the world

. Chaeeun Karng (8 ElKorea)

. Maryka (2 FMexico)

l Diego Sebastian Merino Bermeo
(Je /A Z @ Ecuador)

J..
e, .1,

l Layheng Kuoch (3igZECambodia)

’ Kimteang Ung (R1EZE Cambodia)

BRESENARARCREMRRANEET | MRLATHREE  RETHE  RAMER2T—ET - BRALELSEHIKE
H—HF -

It was such a great journey then we went through together from different countries. This couldn’t be this fun without group task, without my
team-mates. | am so grateful for being able to be a part of this journey.”

‘\ Keika Kosukegawa (BZ& Japan)

HRZBEABNBHEE - RNSEEAERNEE N BRBIKEABDBERNOA - BREERZIRE -

I'was inspired by all the people | met in this programme. My dream is to work globally in an harmony environment with various ethnics. It was so
inspiring to have many people from all around the world involved in this project.

‘\‘ Bazan Walker Eva Assul (Mexico)

EHARTE AT AR Z IS - M T Y EASER T - FRRENE

This journey has brought me a lot of positive new knowledge, more understanding from other cultures, and it has touched my heart.

E1E%EE PARTNERSHIP PROJECT 17
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IHE = Board of Directors

I E Chairperson

=ohiIBFAE Mr. Wang To Yuen (Rando)

S Treasurer

ZRARISTA Mr. Yin Fo Mak (Ancus)

Sl S Salaried Staff

I ?'._I'M.WEE Executive Director
BIAZSR ST Mr. Tang Wai Wing (Bird)

=S ETE| 4818 Senior Programme Manager

S Ay

EES8:H 1 Ms. Ma Oi Vi (Olivia)

miE R EREE

Marketing and Development Manager
ZEAESLA Mr. Lee Koon Wah (Konrad)

stElEE Programme Officer

E KR 1 Ms. Jim Wing Yan (Nicole)

H 1% E{E Marketing Officer

FRBE | &+ Ms. Chan Hiu Laam (Summer)

1TEENEE Administrative Assistant

=H#EE 1 Ms. Wong Lok Ching (Amy)

=
[=]

al Chart

I Director

FREBERZNIZ Prof Erni, John Nguyet

JE B 4812 Project Manager

BrEi (5554 Mr. Au Him Shun (David)
IEEEE Project Officer

ZREELZ T Ms. Li Yuk Wun (Yvonne)

IEE#HE Project Coordinator

FERHE T Ms. Lee Ka Hang (Hazel)

at2lEX1E(¥HE) Programme Officer (Parttime)

MAEGEEL L Ms. Lam Lun Pik (Peggy)
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~ i EXPENDITURE
2021/22

ITHEHR

Administration

1%

71t 18 B l
Local Projects

5 491K

SFER

Youth Development

The above financial report and figures are not specified financial statements as defined in Section 436 of the Companies Ordinance.
We have delivered the annual financial statements to the Registrar of Companies as required by Section 662(3) of, and Part 3 of
Schedule 6 to, the Companies Ordinance. Our auditor has reported on those financial statements. The auditor's report was unqualified;
did not include a reference to any matters to which the auditor drew attention by way of emphasis without qualifying its reports; and
did not contain astatement under sections 406(2), 407(2) or (3) of the Companies Ordinance.
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